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Hands-on experience

The Melbourne Burwood Campus has launched an 
industry-standard newsroom and creative media lab, with 
communication and creative arts students able to learn and 
refine their skills in an authentic media environment.

The project includes:
• a green-screen studio that will be linked to the newsroom 

and other creative production suites, enabling production 
of video content

• a collaborative news production area with an editorial 
hub, including workstations and monitors to stream live 
TV news channels

• editing booths for audio and audiovisual editing, and to 
conduct recorded interviews in acoustically quiet spaces

• a creative media lab and workspace for the production of 
physical media

• shared computer spaces for students to work together on 
a single digital production

• agile creative spaces for collaborative learning and team 
projects

Cloud Campus  |  Geelong  I  Melbourne  I  Warrnambool

Communication helps 
you become a specialist 
in advertising, journalism, 
public relations, professional 
writing, television or online 
media. Develop knowledge 
that puts you in charge of 
the technologies, skills and 
insights that shape our 
media and communications 
landscape at Deakin. 

Digital Media
Launch your career in digital media 
at Deakin. Develop the skills and 
knowledge required to adapt to 
shifting communication climates 
within the broad field of digital 
media and cultural industries 
(incorporating film, television, 
digital media, marketing and 
advertising, and many other areas). 
Engage in critical analysis, creative 
application, and vocational-led study 
in units that involve the examination 
and creation of various virtual and 
non-virtual media texts.

Advertising 
Designed to inspire the next 
generation of ‘big idea’ thinkers, 
advertising at Deakin will prepare 
you for the challenges and 
excitement of developing incisive 
brand communication for the digital 
era. Explore the industry’s strategic 
planning and creative aspects to 
succeed in advertising agency and 
emerging brand communication 
roles. Gain a competitive edge 
by specialising in the area of 
advertising that interests you  
the most.

Journalism
Get hands-on learning experience 
with one of the most respected 
courses in the industry. You will 
be taught by our expert team of 
journalism and media practitioners 
with extensive experience across all 
the key media platforms including 
print, television, radio and online. 
Develop your knowledge in 
communication and media while 
gaining practical skills. Learn how to 
identify, research, plan and produce 
newsworthy stories suitable for print, 
broadcast and online media. 

Public Relations
Public relations involves the 
management of communication 
between people, agencies and the 
public. Complete your course with 
the ability to design and implement 
inspiring campaigns, contribute to 
the management of organisations, 
conduct appropriate research and 
capture the attention of others 
with innovative communication. 
The degree program is designed to 
keep pace with advancements in 
technology and the changing political, 
economic, and social landscape.
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Burwood (Melbourne), Geelong (Waurn Ponds)*

*Digital Media, Journalism and Public Relations only



Bachelor of Communication 
(Digital Media)

Course Code: A333 
Location: Burwood (Melbourne), Waurn Ponds 
(Geelong), Cloud (Online) 
Duration: 3 years full-time or part-time equivalent 

Undertake an in-depth exploration of themes such 
as social media and surveillance, advertising and 
consumerism, media genre and representation, issues 
of piracy and censorship, celebrity and media industry 
processes of planning and production, among many 
other workplace-relevant areas. Learn other skills as 
well – double up on your specialisation, or add from 
our exciting creative options in TV production, Design, 
Creative Writing and more. 

Careers  
Our innovative cross-disciplinary approach to learning 
equips digital media graduates with the skills required 
to gain employment in a wide range of industries. Our 
graduates have gone on to work in the education sector, 
the entertainment industry, advertising and marketing 
consultancies, multimedia businesses, newspaper and 
magazine publishers, public relations agencies and radio 
and television companies.

Course structure
24 credit points  
The course allows you to study 6 credit points of electives 
from across the University. You can also personalise your 
degree to suit your interests with your selection of 7 
credit points of core option units from a specialised list of 
design, advertising, journalism and public relations units.

Bachelor of Communication 
(Advertising)

Course Code: A334 
Location: Burwood (Melbourne), Cloud (Online) 
Duration: 3 years full-time or part-time equivalent 

Advertising at Deakin takes you into the fast-paced and 
constantly evolving world of brand communication. 
The course’s emphasis is on bringing practitioners into 
learning experiences and setting real-world projects 
to provide you with the edge you need to establish a 
stimulating career. Undertake study in complementary 
fields of practice, such as design, digital media, film and 
television, public relations, journalism and marketing, to 
further broaden your skills base. This approach allows 
graduates – armed with a comprehensive portfolio 
of strategic planning, content marketing and creative 
work – to seek employment in a range of traditional and 
emerging advertising roles. 

Careers  
Advertising students will develop the skill sets needed 
for agency roles – including account management, media 
planning, research, copywriting and art direction – as well as 
‘in house’ brand communication positions in the commercial, 
corporate, government and not-for-profit sectors. 

Course structure
24 credit points  
The course allows you to study 6 credit points of electives 
from across the University. You can also personalise your 
degree to suit your interests with your selection of 7 credit 
points of core option units from a specialised list of design, 
public relations, journalism and digital media units.

Choose your course
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Professional experience & recognition

All communication students are encouraged to 
participate in an internship as part of their degree. This 
experience provides you with the opportunity to add to 
your portfolio, build industry contacts and gain valuable 
industry experience ensuring you graduate job-ready. 

An international study tour is also offered as part of 
your course allowing you to gain a competitive edge 
for industry. Our Bachelor of Communication (Public 
Relations) is accredited by the Public Relations Institute 
of Australia (PRIA).

NEW IN 
2018 

Bachelor of Communication 
(Public Relations)

Course Code: A325 
Location: Burwood (Melbourne), Waurn Ponds  
(Geelong), Cloud (Online) 
Duration: 3 years full-time or part-time equivalent

If you have an interest in social media, want to capitalise 
on your creative potential or, make use of your flair 
for communication, consider Deakin’s Bachelor of 
Communication (Public Relations). This dynamic course 
prepares you with the professional skills, techniques 
and knowledge necessary to implement communication 
strategies and tactics with ethics and integrity. Explore 
communication research techniques, organisational 
planning, problem analysis, strategy development, 
creation of communication tactics and, the evaluation of 
effective communication. 

Careers  
Promising career opportunities exist for public relations 
graduates in industries such as commerce, government, 
community and educational institutions, hospitals, health 
and welfare organisations, special interest groups, cultural 
organisations, consumer affairs and public relations 
consultancies. 

Course structure
24 credit points  
The course allows you to study 6 credit points of electives 
from across the University. You can also personalise your 
degree to suit your interests with your selection of 7 
credit points of core option units from a specialised list of 
design, advertising, journalism and digital media units.

Bachelor of Communication 
(Journalism)

Course Code: A331 
Location: Burwood (Melbourne), Waurn Ponds  
(Geelong), Cloud (Online) 
Duration: 3 years full-time or part-time equivalent 

Develop your knowledge in communication and media and 
the analytical skills necessary for reporting events in context. 
Our course structure, content and assessments are designed 
to support the development of your professional skills. 
From day one, you will have the opportunity to research, 
write, edit and publish news and feature stories with the 
aim to prepare you for the challenges of the twenty-first 
century. In the final year of your degree, you will undertake 
a program of intensive news production in a digital 
newsroom ensuring you graduate with the skills necessary 
to work effectively in contemporary digital newsrooms.

Careers  
The news and media industries are dynamic, providing 
new opportunities for graduates with high level journalism 
skills and knowledge. Our course will prepare you for 
employment in the communications industries, across 
all media platforms, whether working for large news 
organisations, allied media businesses, or freelancing.

Course structure 
24 credit points  
The course allows you to study 6 credit points of electives 
from across the University. You can also personalise your 
degree to suit your interests with your selection of 7 credit 
points of core option units from a specialised list of design, 
advertising, digital media and public relations units.
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Year  
1

Introduction to university
Throughout your first year of study, you are introduced to the basic foundations of your chosen field of study. Discover what you are most 
passionate about and learn from industry experts. You also have the option to undertake elective units to tailor your degree to suit your interests. 

Develop specialist skills
Further develop your knowledge with specialist core studies in your chosen field. This equips you with the necessary professional skills 
required for a career in the media and communications industry. Specialise your studies further with the option to undertake elective units.   

Internships and overseas study experience  
In your final year of study, you are encouraged to explore our unique opportunities to gain industry experience through internships and  
studio projects. This ensures you graduate industry-ready. Final year students in the Bachelor of Communication (Journalism) will undertake 
a program of intensive news production in a digital newsroom ensuring you graduate with the ability to create and edit word, sound and vision 
to craft stories, news, and features for delivery via print, radio, television or multimedia newsrooms.

What will I study?  
Indicative course overview for communication students*
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