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Kristen Beck is a Registered Nutritionist and an experienced media commentator, public speaker and lecturer.

 

What does a Nutritionist do working in media/marketing? 
 It really depends on what element of the media it is and what the client is actually looking for, e.g. expert opinion, entertainment/light reading etc.  More often than not the media are looking for informed comments on nutritional research or developments, and practical food and nutrition tips and ideas (i.e. actual foods or healthy eating strategies that the audience should be incorporating into their diets).    
Where does a Nutritionist work in media/marketing? Working with the media as a nutritionist is not usually a full-time type job.  Most nutritionists who undertake media work also hold other positions (e.g. research, private practice, public health, and education) and undertake media work when the need arises.  Most of the work I do for the media is via email and phone so you can essentially work from anywhere, however there are often times when you may need to attend meetings or interviews in the city (I live in Sydney) or go to a particular company or organisation for meetings, interviews etc.    

What experience and qualifications do you need to work in media/marketing?  My personal opinion is that you need at least a degree and/or or postgraduate qualifications in nutrition to be taken seriously in the nutrition industry.  I also think it is important to encourage high levels of qualifications in the nutrition industry as it can be an incredibly grey area with so many people and sectors now offering nutritional advice.  In terms of experience, gaining experience in a wide variety of roles across the nutrition industry is really beneficial to help work out where your strengths are.  For example, I learned very early on in my career that I didn't enjoy clinical practice, but loved teaching and lecturing.  Much of my work with the media is also based on life experience, as I have three young children so am often consulted for media strategies involving childhood nutrition.    
 
What are the highlights?  Getting to do something that I am passionate about and still interested in every day.  Working with the media is very dynamic and you are often required to blend your experience with current requirements (e.g. making the nutritional message actually fit with the story that the journalist is currently working on and making sure that it is appropriate for the target audience). Making things as relevant and practical wherever possible tends to be the most successful strategy when working the media.

Advice for students who are interested in the area of media/marketing?  Have to be very reliable in terms of deadlines (which often mean a lot of juggling as you are sometimes only given a few hours notice of a radio or TV interview).  Other than that I find it is really important to just be yourself with the media and not try too hard to push any type of "expert" tag.  
