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BUGA UP and Rothmans



What is the OPC?





Strategies

Partnerships
Research and evidence
Media and communications



Role of Partnerships



Power of Partnerships
- Win Win

• Breaks down silos
• Presents a united front to politicians, 

bureaucrats, media
• Simplifies the ‘ask’
• Spreads the risk
• Ensures groups are not captured by 

opposition
• Attractive to media
• Builds support with within partners









Health Minister’s advice

“On obesity in particular, the mixed approaches 
from advocates and researchers about what is 
needed to be successful have made it more difficult 
for governments to act decisively. When 
multifactorial approaches are likely to be needed, 
this can make the ‘ask’ confusing – governments 
often want a clear plan, or a clear starting point. In 
some public health areas, it is often hotly contested 
where one should start.” 

Nicola Roxon, ex-Health Minister, Rudd Govt
Roxon N. Interview with the Hon. Nicola Roxon: getting evidence into health policy. 
Public Health Res Pract. 2017;27(1):e2711701



Partnering to oppose a Sugary 
Drink Tax



Role of Evidence



Research 

• Utilising and synthesising existing research
• Filling in the gaps, particularly in relation to 

policy orientated research
• Orientation should be focussed on the 

question “What would it take?” from 
decision maker’s perspective



https://ww2.health.wa.gov.au/~/media/Files/Corporate/general%20documents/Obesity%20preve
ntion/Obesity_prevention_priority_research_agenda_2014.pdf











Benchmarking Australian 
governments’ progress 
on global best practice 
food policy actions to 
address obesity and 
associated chronic 
disease.

http://www.opc.org.au/food-policy-index.aspx





Role of Media and 
Communications







The Guardian, 22 November, 2016



Challenges

• Wicked public health problems
– Time frame
– Partnerships
– Persistence
– Incremental 

• Evidence vs Innovation
• Everyone has an opinion, everyone eats.



Challenges

• Confidence to counter Big Food, Big Booze, 
Big Sugar, Big Alcohol, Big Tobacco,

• Personal attacks and fighting back
• Passion and purpose
• Developing new public health leaders
• Mentors/mentees
• Walking the walk





Enjoy yourself



Jane.Martin@cancervic.org.au
www.opc.org.au

@JaneMartinOPC

http://www.opc.org.au/
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